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Tourism Events vs Sustainability

European Journal of Tourism,
Hospitality and Recreation

E Events Objetives (destination)
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* To create a positive destination image;

* To increase the destination’s tourism e Tioy il ;
demand; IMPAGTOS E DESAFIDS N0 [ =5 5 |

* To expand the traditional tourism season; “fsﬂgﬁf'[%;'fﬂgrfﬁ'“” ; V

* To attract domestic and international
visitors;

* To increase the economic benefits in the
destination.

+ Local Communities Engagement
* Sport practices;

* Externalities.

Applied Research

Methodology, Research Team and Chronogram

[ Methodology ] [ R&D Team ] [ Chronogram ]
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Jan —Feb — Mar - Apr

WRC Vodafone Rally de Portugal Fernando Perna (coord.)
UEFA EURO 2004tm Maria Jodo Custédio (co-coord.) A
SUPERBIKES Autédromo do Algarve Vanessa Oliveira Fieldwork
SATA Rallye Agores Sandra Salgado May
COMPETITIVTUR: Tourism Rafaela Mendes
iog\pl)etiltiveness in the Algarve and Pedro Fernandes Validation and Data
ndalucia :
() Carlos Ribeiro Analy5|s
. ge Py André Castro Jun-Jul
* Scientific Publications
Ints tional ) 1 of Tour Barbara Martins A
nternational Journal of Tourism -
Research Duarte Duarte Report Preparation
o Sep — Oct - Nov
University of Ulster José Pinto U
Anatolia: An International Journal Methodology . .
of Tourism & Hospitality Research —_— Public Presentation
Fieldwork
Place Management & Development \ / \ [Total Length 12 Months] /
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The Importance of Fieldwork

Primary Information
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Study’s Structure and Objectives

Measuring the contribution in the Economy and Destination Image

E Structure ]

Spectator’s Event Information . .
Profile Organization Sources Questionnaires
Image Social Impacts Residents 457
Domestic Visitors 266

Foreign Visitors 290
\ J Total 1.023
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Fieldwork
Presence in 10 Stages between the 18" and 21t of May 2017

Lousada
May 18t
Guimardes
May 18t
Caminha
May 19t
Viana do Castelo
May 19t
Braga Street Stage
May 19t
Vieira do Minho
May 20t
Amarante
May 20t
Fafe
May 21t
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Spectator’s Profile

Residents and Non-residents (Visitors)
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Spectator’s and Visit Profile

Resident and Non Resident Spectators

Male Gender 73.1% 82.4%
Age between 15 and 44 years old 76.5% 77.4%
Travelling in group 93.5% 97.3%
Average number of adults in the group 6.7 5.8

Overnight Stays

24.9% Non Residents

3
23.5% 22.3% 47.3%

No

73.4%
14.3%
. 14.9%
E 6.9%
I 2.9% 2.0% 3.2%
H = B

1night 2nights 3nights 4 nights 5nights 6 nights 7 nights 8and
more
nights

First Visit to the Region

Non Residents
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Rally Image Perception

Spectator’s Opinion about the Event
(Model of 12+1 Attributes)
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Image Perception: 12+1 Model

Resident and Non Resident Spectators (Visitors)

Organization

Overall Evaluation 4.21 Access to Special Stages

Available Facilities at Exponor Parking

4.04
FunZone 413§ 3.83 M301  Level of Visibility

4.28 'spectator Respect for Rally
Security Rules

Informationavailable to the
Public

Environmental Attention in the

Level of thrill and Attracti izati
evel of thrill an action Event Organization

——Residents ==Visitors
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Destination Image Perception

North Region of Portugal as a Destination
(Model of 19+1 Attributes)
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Region Perception as a Destination

Resident and Non Resident Spectators (Visitors)

Accommodation
Overall Classification 5 Road Security

Public Spaces Conservation 4.20 4.06 3.85 Overall Security

4.08

Land Use Planning Public Transportation

Airport Overall Level of Prices

4.06

Tourism Information 3.73 13.78 4.40Local Hospitality

Public Accessibility =~ 3.75 386 3 3.93  Quality in Services

Shopping Facilities Signposting

Urban Cleanliness Nightlife

4.27
Catering/Gastronomy Entertainment

4.15 4.52
Heritage and Cultural Events Scenery

Climate

——Residents =—=Visitors
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Social and Economic Impact
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prandsiand LONDON PLACES: 10 FACTS AND FIGURES
Dzl ) ABOUT PICCADILLY CIRCUS IN LONDON
Promotion THAT YOU PROBABLY DIDN'T KNOW

THE ADVERTISING IS INCREDIBLY VALUABLE

While exact numbers are not available, the value of advertising on the new electronic billboards in Piccadilly
Circus is worth many millions of dollars. Why is this? Well, 200 million tourists pass through it every year,

which leads to billions of pictures being shared with the ads in them.
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Direct Economic Impact: Municipality Level

Minimum and Maximum Average Points

10 000000 €
9000000€ 7735 825€
8000000 €
7000000€
6000 000€
5000000€
4000000¢€
3000000€
2000000€
1000000€ 15 322€ ‘ Direct Impact: Municipality Level
0€ e Value (10%€) %
2 13 Rally Municipalities 65.9%
Other Municipalities from the 34.1%
North of Portugal
(7, CiTUR. <
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Direct Economic Impact

Average Individual Daily Spending and Expenditure Classification (Visitors)

all inclusive
.. Others
Mershandising 3.1%
4.4% . Accomodation
15.4%

Shopping
6.6%

Entertainment
3.7%

Fuel
32.4%

Food & Drink
28.6%

Rent-a-Car
5.9%
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Thank you.
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